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a teaching guild-and to the couple's delight,
they are discovering an eager audience. "Th e
stereotype of a millennial is a person staring
at a comp uter screen," Cruz says. "But we 've
found many young people who want to learn
how to paint, draw and gild."
That's not to say there's no place for
computer screens in today's customization
climate. In fact, technology is facilitating even
higher levels of tailored details. "These days,
we have old-world techniques and modern
tools living together-you'll find an anvil
next to computer-driven cutting equipment,"
says Paul Verbecky, the general manager at
Hammerton Custom. "Computer modeling is
enabling us to do things we couldn't have
imagined in the past-we recently created a
model showing a 6,000-pound fixture that's
25 feet at its widest point. It's the easiest and
fastest way to show how a piece like that
would look in a space."
But custom design takes longer and is
more expensive to produce-so why are more
consumers seeking it out? George Matouk,
Jr., CEO and president of the linen company
that bears his family's name, believes it's the

personal aspect that makes the effort and
expenditure worth it. The company offers their
products in bespoke sizes, colors and fabrics.
"Every person has a different idea about what
makes the perfect design elements. What
could be better than picking your own fabrics
in the color combination to make something
just for you? Customization is the ultimate
expression of luxury."

Custom designs take the form of personalized
wall treatments, such as the one shown
on the previous page by MJ Atelier. Other
examples include Hammerton Custom's one-; ·
of-a-kind lighting fixtures (top, right); Interior.
furnishings by Achille Salvagnl (center); and :
personalized linens by Matouk (below, le~):

